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Good Practice 13:
Creation of a Brand concept for Holly Monastery

based on of the location

Holly Monastery Brand O @

Description

The Skete Agiou Panteleimonos, not to be confused with the monastery of the same name
some kilometres away, is a skete of the Koutloumousiou monastery in Mount Athos Greece.
The skete is one of only a handful of Idiorrhythmic monasteries in the world.

The Skete was founded in 1785 by the monk Charalampos near the town of Karies and is a
dependent of the Koutloumousiou monastery. Today the skete consists of 19 cells with 20
monks, a library with 40 manuscripts of more than 500 books, as well as a church housing
200 icons and saintly relics.

(Source: Wikipedia https://en.wikipedia.org/wiki/Skiti_Agiou Panteleimonos)

The design process is based on the location of the monastery and its appearance as is shown
in Figure 1.
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Figure 1. Designing a logo for Holly Monastery, Design and photo Aleka Kaberi, Source:
https://www.behance.net/gallery/67403493/Monastery-products-Skiti

The logo as an important part of the monastic brand and is presented as a drawing with a
hand-writen name. It is different and unique (Figure 2).
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Figure 2. Design and photo Aleka Kaberi, Source:
https://www.behance.net/gallery/67403493/Monastery-products-SKiti
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The designer creates the logo for both a white and a black background as shown in Figure 2.
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Figure 3. Logo created to be used for black and white background. Design and photo Aleka Kaberi,
Source: https://www.behance.net/gallery/67403493/Monastery-products-Skiti

The last step is labelling (Figure 4).

Final result - unique logo and label for the monastic
products
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Figure 4. Design and photos Aleka Kaberi, Source:
https://www.behance.net/gallery/67403493/Monastery-products-SKiti



https://www.behance.net/gallery/67403493/Monastery-products-Skiti
https://www.behance.net/gallery/67403493/Monastery-products-Skiti

o 4

'/

SKIVRE

Source/link

This good practice article and aalso the picture on the front page are available under the
following link: https://www.behance.net/gallery/67403493/Monastery-products-Skiti

Country

Greece

Topic

Module 1: Introduction Module
Module 2: Marketing Strategies
Module 3: Monastic Products
Module 4: How to Sell Monastic Products Authentically
Module 5: Distribution Channels
Module 6: Social Media and Communication
Module 7: Value Adding Through Networks
X Module 8: Creating a Strong Brand
Module 9: Financing Strategies

Module 10: Aspects of Sustainability



https://www.behance.net/gallery/67403493/Monastery-products-Skiti

o 4

d

SKIVRE

Declaration on copyright:
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This work is licensed under a Creative Commons Attribution-NonCommercial-ShareAlike 4.0
International License.

You are free to:

share — copy and redistribute the material in any medium or format

adapt — remix, transform, and build upon the material

under the following terms:

Attribution — You must give appropriate credit, provide a link to the license, and indicate
if changes were made. You may do so in any reasonable manner, but not in any way
that suggests the licensor endorses you or your use.

NonCommercial — You may not use the material for commercial purposes.

ShareAlike — If you remix, transform, or build upon the material, you must distribute
your contributions under the same license as the original.

The European Commission support for the production of this publication

Co-funded by the d . d f th hich refl h
Erasmus+ Programme oes not constitute an endorsement of the contents which reflects the
of the European Union views only of the authors, and the Commission cannot be held

responsible for any use which may be made of the information contained
therein.

https://www.skivre.eu/



https://www.skivre.eu/
http://creativecommons.org/licenses/by-nc-sa/4.0/

